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SHOW ME HOW  
THIS STUFF  

REALLY WORKS! 
Twitter 

For  
Business 

4 Lessons Learned   

  
Toby Bloomberg  

@tobydiva @divafoodies 

Bloomberg Marketing/Diva Foodies  



 
 
 
 
 

 
The  
Kool Kids 

Were There. 

 May 2007 

My Story  



 
People Like  To Do Business  

With People  
They Know , Like & Trust 



. 
 
 
  

 
 
 
 

 
New Niche   
Limited 
Community 

September 2014 

My Story  



 
 
 
 
 

AH HA 
Moment!  

#FoodTVChat 

Wins! 
Relationships 
Clients 
Opportunities 
Partnerships 
Friendships  



#FoodTVChat  Fans Loved Tweeting 
With Chefs 

Chef Gordon Ramsay  
Dropped By 

Media Attention  

Fox TV Helped Promote 

Partnership Recipe Coloring Book 



Chef Jennifer Booker,  
Food Network Cutthroat Kitchen  

Chef William Poole, 
Food Network Spring Baking Championships  

Chef Dorian Hunter, 
 Winner Master Chef 

Chef Alexis Hernandez,  
Food Network Cutthroat Kitchen  

#FoodTVChat 
Chefs  

From Online 
To Offline  



Social  

Media  

A 

Messy 

Cluttered  

World 



 
 
 
 
 

Twitter 
Lessons 
Learned  

#1. Be  An Active Part Of The 
Community; Kindness Counts 

Easy To Engage  
 Passive  - Respond to retweets (share) and comments 
 Active – Retweet and comment on tweets 
 Direct Message 

Tip:   Each Social Network Has A Unique Culture  



 
 
 
 
 

Twitter 
Lessons 
Learned  

#2. Bring Yourself. Tell Your Story. 

Biz:  
Share information that is relevant and important 
 to your community 
Include links to articles  
Photos & videos create attention 

Personal:  
Share the ‘mundane’ But create comfort boundaries 

Hint: Instagram tied to Twitter produces only links; 
graphics are not pulled. 

Tip:  People Like To Do Business With People  
   They Know, Like & Trust. 



 Educate |Emotional 
Connection|Entertain 

Now  

I  

Care  

 
(Content ) 



 
 
 
 
 

Twitter 
Lessons 
Learned  

#3. Understand The Platform 

Lists Are Your Friend 
Utilize Pin To Top 
Review Your Bio: Key words, Direct Link, Avatar 
Fleets  
Tag in posts and in photos (up to 10)  
Sharing outside of the platform - direct link, email, messages, ++ 
Analytics are on tweets and in Twitter Analytics 
   
 
 

Your Avatar = Your Brand  

Tip:  You Rent Social Media Platforms … 
  You Own Your Website. 



 Unsplash daniellemacinnes.com 

 
 
 
 
 

Twitter 
Lessons 
Learned  

#4. Begin. Perfect Is Over Rated. 

Tip: Social Media Learning Is About Doing. 

https://unsplash.com/@dsmacinnes/portfolio
https://unsplash.com/@dsmacinnes/portfolio
https://unsplash.com/@dsmacinnes/portfolio
https://unsplash.com/@dsmacinnes/portfolio


 
 
 
 
 

Twitter 
Lessons 
Learned  

4 Lessons Learned   
 

Tip: Always Stay True To Your Brand Values.. Your North Star 

#4. Begin. Perfect Is Over Rated. 

#3. Understand The Platform 

#2. Bring Yourself. Tell Your Story. 

#1. Be  An Active Part Of The Community; Kindness Counts 



  Forget your perfect offering  
   There is a crack, a crack in everything  
     That's how the light gets in.      

                Leonard Cohen  
 





Who are your customers 
And stakeholders? 
 
 

 

What makes your 
product/company  
unique? 
Aka 
Branding/Positioning 
 

Understand the tool e.g. Twitter 
Bio| Header | Content| 
Engagement 

What do you want 
to do ? 
Aka  Goals 

Tell Your Story  
Content Direction  | Provide Value 
Frequency | Determine Resources 
Engagement |Promote 

Twitter Road Map 
6 Stops  

Did it work? 
Aka Metrics 



Questions  Your Responses 

How do you define success? 

What is your area expertise?  

Who is your audience/s? 

Who will you follow/friend? 

What social networks will best 

drive results? 

How will you add value? 

Who will contribute to content 

creation? 

How often will you post and 

when? 

What type of content will you 

focus on media posts,  topic 

curation, your creation? 

Getting Started 



CLIENTS/ 

STAKEHOLDERs 

CHANNEL  

CONTENT 

COLLABORATION 

3 C’s of Social Media      Marketing 

People do business with people 

they know, like and trust. 



http://bit.ly/16ZOcTG 

Social Media Marketing GPS 
Free eBook of 40 Twitter Interviews 

Click to tweet and share  

http://bit.ly/16ZOcTG


 

  Continue the     
 

Conversation 

Toby Bloomberg 

toby@bloombergmarketing.com 

Twitter & IG @tobydiva|@divafoodies 
www.bloombergmarketing.com 
www.divafoodies.com 
Clubhouse: TobyDiva/TobyBloomberg 

linkedin.com/in/tobybloomberg 

http://www.bloombergmarketing.com/
http://www.divafoodies.com/

